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In 2009, China Eximbank made great efforts to further cultivate the corporate culture and
enrich its contents. The Bank set up principles and steps to develop the corporate culture through

the bank-wide seminar on its contents and practices.

The Bank organized a series of events to celebrate the 60th anniversary of the founding of
the People’s Republic of China, the 90th anniversary of the May Fourth Movement and the 15th
anniversary of the Bank itself. The performance in celebration of the 60th anniversary of the
founding of PRC as well as the 15th anniversary of the Bank showcased the achievements of the
country in last 60 years as well as the inspiring, innovative and devoted spirit of the Bank’s staff.
In addition, the Bank organized a variety of other activities such as lecture on the Bank’s history,
essay competition, poem recitation contest, youth seminar, photo gallery, site visit and sports
events. Those corporate cultural programs were more and more popular with the staff, giving

them stronger sense honor and responsibility.






